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PEMETAAN ISU KARYA CITIZEN JOURNALISM DI MEDIA ONLINE 
 




Penelitian ini bertujuan untuk mengetahui jenis berita yang dibuat oleh citizen 
journalism dari media online Citizen6, Pasangmata.com dan Tribunners yang 
memiliki keragaman isi berita paling banyak untuk masyarakat, penelitian ini 
menggunakan metode analisis isi kuantitatif. 
Keragaman berita dalam penelitia ini diukur melalui 3 tolak ukur, yaitu : (1) 
Topik Berita, (2) Jenis Berita dan (3) Nilai Berita. Pengolahan data dilakukan 
dengan cara pengumpulan data berupa judul berita pada media online Citizen6, 
Pasangmata.com dan Tribunners sebagai representasi hasil karya citizen 
journalism, selama periode Febuari - Maret 2019. 
Hasil analisis yang dilakukan oleh peneliti menunjukkan bahwa media online 
Citizen6, Pasangmata.com dan Tribunners memberikan keragaman isi berita 
yang berbeda-beda terhadap masyarakat. Keragaman isi yang dicari dalam 
penelitian ini berupa keragaman topik berita, nilai berita dan jenis berita yang 
dibuat oleh citizen journalism pada media online. Secara keseluruhan topik 
berita yang dibuat oleh citizen journalism didominasi “berita ringan” sebanyak 
46%  dan “ keadaan darurat” sebanyak 20%, kemudian untuk jenis berita yang 
secara umum dibuat oleh citizen journalism adalah “soft news” sebanyak 68% 
dan untuk nilai berita yang secara umum sering terkandung dalam berita yang 
dibuat oleh citizen journalism adalah “timeliness” sebesar 37% dan disusul 
nilai berita “novelty” sebesar 36%.  
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MAPPING OF CITIZEN JOURNALISM ISSUES IN ONLINE MEDIA 
By : Vellen Augustine 
ABSTRACT 
 
This study aims to determine the types of news created by citizen journalism from 
the online media Citizen6, Pasangmata.com and Tribunners which have the most 
diversity of news content for the public, this study uses quantitative content analysis 
methods. 
The diversity of news in this research is measured through 3 benchmarks, namely: 
(1) News Topics, (2) Types of News and (3) News Value. Data processing is done 
by collecting data in the form of news titles on the online media Citizen6, 
Pasangmata.com and Tribunners as a representation of the work of citizen 
journalism, during the period February - March 2019. 
The results of the analysis conducted by researchers showed that the online media 
Citizen6, Pasangmata.com and Tribunners provide a variety of different news 
content to the public. The diversity of contents sought in this research is the 
diversity of news topics, news values and types of news created by citizen 
journalism on online media. Overall news topics created by citizen journalism are 
dominated by "light news" as much as 46% and "emergencies" as much as 20%, 
then for the types of news that are generally made by citizen journalism are "soft 
news" as much as 68% and for news values that are in general, often contained in 
news made by citizen journalism is "timeliness" of 37% and followed by a "novelty" 
of 36%. 
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